Key Beverage Industry Trends for 2017

are Changing What Consumers Buy
Evergreen Packaging®, working with EcoFocus Worldwide, has identified 4 key trends from the annual
EcoFocus Trend Study* that reveal growing themes expected to impact the industry. Results (based on
all Grocery Shoppers) show how consumer tastes, demographics and values are reshaping purchasing
decisions, and it’s clear that fresh and sustainable will be trends at the heart of consumer demands
throughout 2017.

Millennial Motivators

It’s important for brands to understand what influences Millennial
purchasing. More than 50% of Millennials make an effort to buy
products from companies that support the causes they care about,
and they’re twice as likely to care about whether or not their food is
organic than any other generation.

69%

73%

changed what they buy to
avoid artificial ingredients
in foods and beverages.

try to buy products
in packaging that
is recyclable.

Clean Packaging
The rules have been rewritten and clean and clear labeling is the new global standard, extending
to a more holistic demand for a clean supply chain. These demands apply to packaging as brands
are expanding their transparency on all fronts – from supply chain to packaging choices.

7o%
71%

86%

agree that foods and beverages
with healthier ingredient lists
should use packaging materials
that are healthier too.

believe some types of
packaging can leave
undesirable chemicals
in beverages.

Fresh + Clean Healthy

74%

Clean ingredients have moved from a trend
to the norm for many categories and brands.
Creating products that are fresh and eco-friendly
is the new go-to.

74%

say better personal health is a big benefit
of an eco-friendly lifestyle.

71%

say packaging that keeps beverages fresh
without preservatives is the most important
quality for healthy beverage packaging.

Naturally Functional Beverages
In 2017, industry leaders should expect consumers to demand
beverages that work harder for refreshment, satiety, energy,
immunity boosting, sleep aid, blood sugar management, or a host
of other benefits of multifunctional power beverages.
Seeking a good source of calcium

63 %
Want beverages to contain lowered or reduced sugar

61 %
Drawn to beverages that are a good source of antioxidants

60 %
* 2016 EcoFocus Trend Study, Base: 4,000 U.S. consumers ages 18 to 65 years
Other sources: Food Business News, Forbes, Prepared Foods

